
 
 
   Customer Knowledge - Insight, Solution, Outcome 
 
 
 

  
The England Netball Team developed a back to Netball programme aimed at women to join the 
sport.  The Customer Knowledge team worked with the England Netball team, to identify a 
potential target audience/ netball players for the back to netball campaign and help identify and 
understand the types of people that would have a genuine interest in the sport.    
 

Quotes and Testimonials  
Customer Knowledge team has been an invaluable 
help to us in our support for England Netball.  
 
The Market Segmentation helped identify the target 
audience and the marketing and communication 
plan was very detailed identifying a number of key 
businesses which will help England Netball promote 
their Back to Netball programme more effectively in 
Birmingham.  
 
The team were always a pleasure to work with  
 
Debbie Deane 
Physical Activity Lead 
Birmingham Sport and Physical Activity Partnership 
 
What we did  
We assisted the England Netball team to identify 
potential marketing for the ‘back to netball’ 
campaign.   
 
We identified Birmingham people that were already 
registered to Netball.  From this data we were able 
to map these people to identify demographical 
information, and understand key characteristics 
about them.   
 
We identified locations and possible target areas of 
up to a two mile radius from the wards identified 
and where campaigns were being carried out.   
 
From this we put together a communications plan, 
which identified the social characteristics of the 
segments and wards and provided detailed 
information about possible target businesses for 
advertising.   
 
Specific Business data was provided that 
represented Afro-Caribbean Birmingham 
businesses within the targeted wards, to help 
support the campaign for the England versus 
Jamaica match.    
 

 

Why we did it  
We did this to help the Birmingham Netball Team to 
promote Netball to wider audience within 
Birmingham, raise awareness  
 

How we did it  
We used a number of tools internally within the 
team.  Firstly we were able to use Faststats data to 
identify people registered to Netball, and the leisure 
centres that host the sport.   
 
We used this data in MMG3 (geographical analysis 
tool that provides customer profiling) to help identify 
and understand the behaviours of these people and 
map out the wards where netball is played.  From 
this we identified surrounding areas that could be 
used to target potential Netball players.   
 

What we achieved 
We provided comprehensive segmentation data to 
the team, which identified the characteristics, 
behaviours and wards of current netball players.  
This will support the partnership in targeting the 
correct customers and areas.   
 

Partnerships 
 Birmingham Sport and Physical Activity 

Partnership 
 England Netball Team 
 Birmingham City Council 
 

Future Opportunities 
A recommendation has been made by the 
Birmingham Sport and Physical Activity Partnership 
for the National Governing Bodies to consider using 
Customer Knowledge team to promote their adult 
participation programmes in the future. 
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