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Smartphone Analysis 
Introduction 
Identifying the key characteristics of those with high likelihood of Smartphone usage to help Birmingham Drugs & 
Alcohol Team (DAAT) to get funding for alcohol advice and support Smartphone apps and other new technologies.  

 

Quotes and Testimonials  
 “This is really useful. I think it is 
interesting how Ladywood has a very high 
smart phone usage, but also according to 
our data a very high level of alcohol 
problems.”  
-Max Vaughan, Birmingham Drug & Alcohol Action Team 
 

What we did   
Birmingham DAAT approached Customer 
Knowledge, in regards to their Department of 
Health (DoH) bid for funding for new technologies 
to deliver alcohol advice and information, 
including Smartphone app development. They 
requested the following data: 
 
‐ Which socio economic groups in Birmingham 

use smart phones 
‐ Which areas they live in 
‐ What their profile looks like 
‐ How to best communicate with this group  
 

Why we did it  
This was a chance to aid DAAT in its funding bid. 
It also gives us a valuable opportunity to be 
involved in service delivery for a progressively 
more mobile internet-based society, updating 
communications to more effectively target 
Birmingham citizens.   
 
Analysing Birmingham’s Smartphone usage also 
increased our knowledge of an underutilised but 
increasingly key communicational channel for the 
City Council. 
 

How we did it  
We used the latest Experian data that measured 
the likelihood of Smartphone usage at a 
household level, based on the main 
householder’s results  
 

 
This was mapped across Birmingham, identifying 
geographical patterns that showed where those 
main householders with a high likelihood of 
Smartphone usage could be found.  
 
We also linked it to our updated Mosaic Public 
Sector group profiles - which gave information on 
socioeconomic characteristics and preferred 
communication channels. 
.  

 
 

Smartphone usage across the city (copyright, Experian 2012) 
 

What we achieved 
We identified: 
‐ The most dominant Mosaic group 

characteristics’ for those with high likelihood 
of Smartphone usage – income, age, top 
wards, communication preferences. 

‐ The key wards & how to use the Mosaic 
Public Sector profiles to most effectively 
target communications in those areas.  

‐ The importance of age and location to the 
probability of Smartphone usage. 

 
DAAT gave positive feedback on the analysis, 
which will form a key part of their DoH bid. 
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